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NAR SustainabilityProgral

In order to position NAR as a leader in real estate sustainability topics eith estate
agentsbrokers, allied trade associations, and consumers, the REAYBDRtainability
program efforts focus on coordination and articulation of new and existing associe
benefits and resources. Identifying the growth of sustainability in real estate, this
program conducts outreach to members, appropriate trade associations and agen
to raise awareness and engagement in NAR sustainability effattstionallyit
identifies resources that would benefit all members. Finally, this program introduce
corporate soci al responsibility an-d
making practices, allowing NAR to educate and support sustainability in real estat
through environmental, social, and economic contexts

Vision Statement: REALTORS thrive in a culture of sustainability that
promotes viability, resiliency, adaptability, and resource efficiency.

Member Mission: Provide leadership and strategies on topics of sustainability
that benefit members, REALTGRissociations and communities.

NAR is positioned to respond to sustainability questions and informational needs
members, brokers, government agenci e:
on legislative and regulatory issues related to sustainabilégources designed to
identify, articulate, and grow sustainability opportunities are easily accessible
throughout all levels of the organization and address the most basic to the highly
complex businesseeds.

To find outmore, visit
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https://www.nar.realtor/topics/Sustainability

Executive-Summary

In a move driven by the wishes of its members, the National Association of REAET(
(NAR) initiated the Sustainabilifyrogramas a platform for dialoguagbout sustainability
in real estate foragentsbrokers, allied tradeassociationgnd consumers.Ther o g r
effortsfocuson coordi nation and articul ati o
while also supporting a growing area of interest for consumers, helping members tc
assisthhome buyersand sellers

In February 2017, NAR surveyed its members pertaining to sustainability issues fa
their industry. This report summaries those findings.

Highlights:

Forty-three percent of respondents report their MLS has green data fields.
Seventyone percent said that energy efficiency promotion in listings was very o
somewhat valuable.

Fifty-six percent of respondents find clients are at least somewhat interested in
sustainability.

Twenty-four percentsaidthat tiny homes were available in theirarket.

Sixtyone percent ofrespondenta r e comf ortabl e answe
about homeperformance.

Sixteen percensaid that wind farms are available in their market. Fourteen perc
said wind farms increased tlperceived property value.

Eighty percensaid that solar panels are available in their market. Fovtypercent
said solar panels increased the perceipeaperty value.

Eightpercent ofrespondents frequently have clients whegjuest to see properties
close to publidransportation.

Twenty-sevenpercent ofagents and brokera/ere involved with 1 to 5 properties
that had green features in the last 12 months

Thirteen percent of brokerage firms have experience working with commercial
building repurposing and 17 percent with residential repurposing.

Eightysix percent have taken steps to reduce waste and energy usage.

Ten percent of firms set goals to reduce energy usage by a specified date.
Eleverpercent of brokers use an environmentally efficient car.
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Multiple [Listing Service

Forty-three percent of respondents report their MLS has green daghls,
compared to 19 percent that do not have green data fields.

MLS Green Data Fields

45%

40%
3 35%
30%
25%
20%
15%
10%

5%

0%
MLS has green data ~ MLS does not have Don't know
fields green data fields

2017 Sustainability Report




Value-of-EnergyEfficien
Promotion iin!Liistings

.
- A majority ofagents and brokers (7dercen) said that energy efficiency
‘ promotion in listings was very or somewhat valuable.

Value of Energy Efficiency Promotion
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SolarRPanels

A majority ofagents and broker@0 percen) said that solar panels are available
their market. Fortytwo percent said solar panels increased thexceived property
value, compared to 31percent that said they had no effect.

Solar Panels in Market
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Solar Panels Perceived Effect on Property Value
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