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In order to position NAR as a leader in real estate sustainability topics with real estate 
agents, brokers, allied trade associations, and consumers, the REALTOR® Sustainability 
program efforts focus on coordination and articulation of new and existing association 
benefits and resources. Identifying the growth of sustainability in real estate, this 
program conducts outreach to members, appropriate trade associations and agencies 
to raise awareness and engagement in NAR sustainability efforts. Additionally, it 
identifies resources that would benefit all members. Finally, this program introduces 
corporate social responsibility and triple bottom line concepts into NARõs decision-
making practices, allowing NAR to educate and support sustainability in real estate 
through environmental, social, and economic contexts.

· Vision Statement: REALTORS® thrive in a culture of sustainability that 
promotes viability, resiliency, adaptability, and resource efficiency.

· Member Mission: Provide leadership and strategies on topics of sustainability 
that benefit members, REALTOR® associations and communities.

NAR is positioned to respond to sustainability questions and informational needs of 
members, brokers, government agencies, and consumers. Strengthens NARõs influence 
on legislative and regulatory issues related to sustainability.Resources designed to 
identify, articulate, and grow sustainability opportunities are easily accessible 
throughout all levels of the organization and address the most basic to the highly 
complex business needs.

To find out more,  visit https://www.nar.realtor/topics/Sustainability. 
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NAR Sustainability Program

https://www.nar.realtor/topics/Sustainability


In a move driven by the wishes of its members, the National Association of REALTORS®

(NAR) initiated the Sustainability Program as a platform for dialogue about sustainability 

in real estate for agents, brokers, allied trade associations, and consumers. The programõs 

efforts focus on coordination and articulation of NARõs existing sustainability resources, 

while also supporting a growing area of interest for consumers, helping members to 

assist home buyers and sellers.

In February 2017, NAR surveyed its members pertaining to sustainability issues facing 

their industry. This report summaries those findings.

Highlights:

· Forty-three percent of respondents report their MLS has green data fields.

· Seventy-one percent said that energy efficiency promotion in listings was very or 

somewhat valuable. 

· Fifty-six percent of respondents find clients are at least somewhat interested in 

sustainability.

· Twenty-four percent said that tiny homes were available in their market.

· Sixty-one percent of respondents are comfortable answering clientsõ questions 

about home performance.

· Sixteen percent said that wind farms are available in their market. Fourteen percent 

said wind farms increased the perceived property value.

· Eighty percent said that solar panels are available in their market. Forty-two percent 

said solar panels increased the perceived property value.

· Eight percent of respondents frequently have clients who request to see properties 

close to public transportation.

· Twenty-seven percent of agents and brokers were involved with 1 to 5 properties 

that had green features in the last 12 months.

· Thirteen percent of brokerage firms have experience working with commercial 

building repurposing and 17 percent with residential repurposing.  

· Eighty-six percent have taken steps to reduce waste and energy usage.

· Ten percent of firms set goals to reduce energy usage by a specified date.

· Eleven percent of brokers use an environmentally efficient car.
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Executive Summary



Multiple Listing Service
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· Forty-three percent of respondents report their MLS has green data fields, 

compared to 19 percent that do not have green data fields.  



Value of Energy Efficiency 

Promotion in Listings
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· A majority of agents and brokers (71 percent) said that energy efficiency 

promotion in listings was very or somewhat valuable. 



Solar Panels
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· A majority of agents and brokers (80 percent) said that solar panels are available in 

their market. Forty-two percent said solar panels increased the perceived property 

value, compared to 31percent that said they had no effect.


